Pricing – General Methodology
Basket composition:
We reviewed price studies done by a variety of sources, including industry publications, investigative news reports, the Consumer Price Index and ACCRA’s Cost of Living Index.  We used their shopping baskets for ideas about standard grocery categories and items, and randomly picked items, trying to: 

1) cover a mix of common product categories such as dairy, condiments, snack crackers/chips, meat/poultry, produce, etc, 

2) specify brand names and sizes, and 

3) trying to mix in some private label (store brand) products where likely to be available. 

We used minimal health and beauty items because we knew that some stores had very limited selections of these products. 

We then sent UFCW employees into Remke stores and nearby Kroger stores with the basket lists and asked them to look for these items, record sizes, and record alternative brand name products if the ones we had chosen were not available.  

In no case did we intentionally tailor baskets or products to find favorable conclusions. Indeed, as is evident in the lists, some individual products are cheaper at store X, but over numerous randomly selected baskets, they were consistently more expensive.

Kroger store selection:

We compared Remke stores to Kroger because it is the only other conventional grocer of significant size in the Northern Kentucky region. We used AnySite mapping software to plot Remke stores, and all of the Kroger stores in the Northern Kentucky / Cincinnati metro area. We then chose 8 Kroger stores based on straight-line distance from a Remke or likely neighborhood shopping patterns. The one exception is that the closest Kroger to the Remke at 4116 Webster Ave in Deer Park (Cincinnati) is currently closed for renovation – so we chose the Kroger at 4100 Hunt Rd, Blue Ash. 

Shopping:

Final baskets as reflected in purchases at 16 stores do not always reflect the original shopping list, for several reasons. 

· Out of stock items:  shoppers recorded the everyday shelf price on their log sheet.  The item is not on the receipt.

· After shoppers had already made their first purchases, they found that the same product was no longer available in that specific brand and size at all other stores.  

· Shoppers did not see a product that was actually sold in the store. 

For the last week, we tried to incorporate some of the products that had been removed in previous weeks due to preparation and shopper errors.  See below for some of these specific problems. 

